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Achievements in 2013 . y) & WEEEmE LT

Maintained stable performance amid challenging market landscape
v’ Total GSP increased to RMB16.8 billion, ¥ 3.1%
v’ Concessionaire rate reduced to 17.8%, [ 0.8% points
v" Profit from operations reduced to RMB1.5 billion, £ 2.7%
v' Profit for the year maintained at RMB1.2 billion, l.fl.4%
« Same store sales growth (“SSSG”) remained stable at 2.9%

* Number of VIP reached over 1.2 million, accounting for 56.2% of the
Group’s total GSP

« Stay focused on core goals

v To enhance the performance of established old stores and shorten the
ramp-up period of young stores

v To prepare for our future comprehensive lifestyle-one-stop shopping
destination



2013 Financial Highlights 9 EMFHEESRAT

Year ended 31 December

- 201 -
(RMB million) 013 2012 (+F-)
Gross Profit 2,642.7 2,659.0 - 0.6%
Other Operating Income 233.0 211.2 +10.3%
Operating Expenses 1,360.5 1,313.7 +3.6%
Profit Attributable to Shareholders 1,235.0 1,217.6 +1.4%
EPS — Basic (RMB) 0.656 0.629 +4.3%




2013 Margin Analysis ~ _4 © SR RmEEST

Year ended 31 December 2012 (+/-)
(%) % points

Concessionaire rate from
concessionaire sales

Direct sales margin

Combined margin

Impact on combined margin
from gold and jewellery sales

Expenses to GSP
EBIT margin to GSP

NP margin to GSP

(NP margin excluding
2011 & 2012 stores)




Financial Position s p) SMEE EE SRS

As at As at
RMB million 31 Dec 2013 31 Dec 2012
Cash and Near Cash (note 1) 5,929.8 4,964.5
Total Borrowings 4,494.3 3,210.7
Short-term Loans - 1,079.0
3-Year Syndicated Loans 2,086.6 2,131.7
10-Year Senior Notes 2,407.7 -
Net Cash 1,435.5 1,753.8

Note 1: Cash and near cash represent bank balances and cash and various short-term bank related deposits, including
investments in interest bearing instruments, structured bank deposits and restricted cash
Note 2: Gearing ratio = total borrowings / total assets



Cash Flow Statement

Year ended 31 December
(RMB million)

Net cash used in investing activities
- Capex for the year

- Changes in short-term
bank related deposits

Net (decrease) increase in
cash and cash equivalents
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GOLDEN EAGLE RETAIL GROUP LIMITED

2013

(2,378.1)
(329.3)

(2,173.9)

(1,186.2)

2012 2011

(1,720.0) (2,683.2)
(1,033.7)  (985.3)

(234.4)  (903.0)

886.9 134.2
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Stable Expense Ratios
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Growing Presence in the PRC,

»  The Group’s GFA as at 31 December 2013 was 1,092,417 sg. m.

Kunming Huai’an
store store
. # -y /\ .
Na_r_ulng Nantong Suzhou Xi'an Nan_!lng Yancheng
Xinjiekou Guomao Zhujiang
store store store
store store store

04 05 06 07 08

|

96 97-99 00 01 02 O3

Xi'an
Gaoxin
Yangzhou Xuzhou store
store store .
Taizhou
store

N Xi'an Xiaozhai Store to replace Xi'an Guomao Store which was closed in Oct 2010

# Suzhou Store was closed in Feb 2013 due to lease expiration
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Yangzhou
Jinghua
store

Shanghai
store

Nanljing
Hanzhong
store
Nanjing
Xianlin
store
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GOLDEN EAGLE RETAIL GROUP LIMITED

Hefei
Suzhou
Road store

Changzhou
Jiahong
store

Xi’an N
Xiaozhai
store

Sugian
store

10 11 12

?
Liyang

Hefei store
Dadongmen
store
Hefei
Baihuajing
store
Anhui
Huaibei
store

1
Xuzhou
People
Square sltore

Kunming
Nanya store

Changzhou
Wujin store
1
Yancheng
Outlet store
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GOLDEN EAGLE RETAIL GROUP LIMITED

® Number of Stores

Shanghai: 1

Jiangsu: 17

Xuzhou Sugian

o O

Huai’an

Q ,
Yangzhou Q Q Nantong

Changzhou Q

Nanjing
Liyang Q
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Rapidly Growing Store Sales .
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GOLDEN EAGLE RETAIL GROUP LIMITED

I»  The leading stylish premium department store chain in second-tier cities, catering

for the mid-to-high-end retail market

Chain Store

Nanjing Xinjiekou

Nantong

Yangzhou

Xuzhou

Xi'‘an Gaoxin

Taizhou

Kunming

Nanjing Zhujiang

(1)
(2)
®3)
(4)

Years into

operation

17.5

13

12

10

7.5

6.5

6

As at 31 December 2013
Total Retail OFA of 670,021 sq.m., total lifestyle OFA of 114,647 sq.m. and total OFA of 784,668 sg.m. as at 31 December 2013
Excluding supermarket sales
Xinjiekou Phase 2 construction nearby

@

(sgq.m.)
24,614
5,757
28,372
39,311
19,357
33,532

45,266

24,178

Lifestyle OFA
(sg.m.)

201

515
4,552
1,393
6,932

32,778

1,929

(sq.m.)(z)
24,815
5,757
28,887
43,863
20,750
40,464

78,044

26,107

2013 Sales
(RMB'M)

3,536 &

262

1,696

2,066

1,206

835

669

669

SSSG
(%)
4
-4.2%( )
-8.3%

2.8%

3.3%

-0.6%
0.5%
16.1%

7.3%

2013 ASP
(RMB) @

1,388

909

963

936

1,150

791

971

726

2012 ASP
(RMB) ©
1,260

831

861
830
1,060
702
1,009

656

12



Rapidly Growing Store Sales

(Cont’d)

'5$ﬁﬁ%$@ﬁmxa

GOLDEN EAGLE RETAIL GROUP LIMITED

|
Chan Store Yearsinto I Retail OFA Total OFA ll 2013 Sales 2013 AsP W 2012 Asp
operation 'l (sq.m.) sq.m) O (RMB'M) (RVB) ® (RvB) @
5 30,822 2,887 33,709 486 9.6% 775 709
(5) (5)
Yancheng 5 48,655 11,110 59,765 1,224 18.8% 839 725
Yangzhou Jinghua 4.5 18,786 434 19,220 408 28.2% 554 519
Shanghai 4.5 15,138 08 15,236 304 -24.2% 3,047 3,012
Nanjing Hanzhong 45 9,018 429 10,347 254 ©) 6.3% © 386 341
Nanjing Xianlin 4 32,110 1,239 33,349 614 33.7% 431 394
: ™ Y
Hefei Dadongmen 3 8,652 - 8,652 168 -42.7% 2,707 3,306
Hefei Baihuajing 3 9,616 169 9,785 195 -13.1% 851 930
Anhui Huaibei | 3 25,072 | 3,120 | 28,192 | 299 28.4% 583 545

1)
(2)
®3)
(5)
(6)
()

As at 31 December 2013

Total Retail OFA of 670,021 sq.m., total lifestyle OFA of 114,647 sq.m. and total OFA of 784,668 sq.m. as at 31 December 2013

Excluding supermarket sales

Including sales contribution from 11,000 sqg.m. additional GFA opened in July 2012

Road reconstruction during the period under review which is expected to be completed in 2014. Undertook 3 months store major revamp in Feb 2012
Subway constructions during the period under review which are expected to be completed in 2015

13



Rapidly Growing Store Sales

Years into1
operation( )

(Cont’d)
Chain Store

Hefei Suzhou Road

Changzhou Jiahong
Xi'an Xiaozhai
Sugian

Liyang

Xuzhou People's
Square

Kunming Nanya

Changzhou Wujin

Yancheng Outlet

3

2.5

2.5

1.5

15

(1) As at 31 December 2013
(1) Total Retail OFA of 670,021 sg.m., total lifestyle OFA of 114,647 sg.m. and total OFA of 784,668 sqg.m. as at 31 December 2013
(2) Excluding supermarket sales

(8) Excluding from SSSG calculation

Retail OFA
(sg.m.)
34,276

22,338
13,290
47,391
33,996
20,615
25,853
39,552

13,554

Lifestyle OFA
(sq.m.)
11,912

3,248
700
4,064
12,689
6,538
3,297
3,434

979

2
a

Total OFA
(sq.m.) @
46,188

25,586
13,990
51,455
46,685
27,153
29,150
42,986

14,533

2013 Sales
(RMB'M)
284

67

175

292

188 ®

255®

160 ®)

292 ®)

100®
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GOLDEN EAGLE RETAIL GROUP LIMITED

2012 ASP
(RMB) )

-6.1%

-8.5%

3.7%

44.5%

9.1%

16.6%

70.2%

94.6%

112.2%

2013 ASP
(RMB) ®

735

450
519
470
490
553
810
842

312

812

485

560

420

475

567

712

678

288

14



Self Owned Properties > h) SR AW AT

» Self-owned properties in prime locations e 28.7%"
Leased from Leased from
account for 59.5%* of our total GFA related parties independent 3rd

parties

59.5%*

* As a percentage of total GFA (sq. m.) as at 31 December 2013 ned

(in o?)tgrraetion) Owned / Leased GFA (sg. m.) _
N . Owned-to-leased GFA ratio
Nanjing Xinjiekou Owned 33,447 Store
Nantong owned 9,297 (in operation) Owned / Leased GFA (sg. m.)
Yangzhou Owned / Leased 37,562/ 3,450 Hefei Dadongmen Leased 10,356
Xuzhou Owned 59,934 Hefei Baihuajing Leased 12,294
Xi’an Gaoxin Owned 27,287 Anhui Huaibei Leased 34,714
Taizhou Owned 58,374 Hefei Suzhou Road Leased 59,906
Kunming Owned 116,817 Changzhou Jiahong Leased 33,458
Nanjing Zhujiang Leased 33,578 Xi’an Xiaozhai Leased 19,000
Huai’an Owned 55,768 Sugian Owned / Leased 65,410/539
Yancheng Owned 95,026 Liyang Owned / Leased 53,469/ 18,355
Yangzhou Jinghua Leased 29,598 Xuzhou People’s Square Owned 37,768
Shanghai Leased 21,306 Kunming Nanya Leased 36,870
Nanjing Hanzhong Leased 12,462 Changzhou Wujin Leased 55,200
Nanjing Xianlin Leased 42.795 Yancheng Outlet Leased 18,377
Total M

15



A Broad VIP Customer Base

A broad and growing VIP customer base
continued to strengthen customer loyalty so
as to pave way for long-term growth

» Around 1,270,000 members*

B VIP consumption accounted for 56.2% of total GSP
in 2013

VIP consumption accounted for more than 60.0%
for matured stores

2 types:

i) G. Club: Platinum and Gold, application and
renewal based on spending

i) G. Point: Pre-VIP, free to apply and point
awards only

Point awards, exclusive benefits

Introduced co-branded credit cards with different

banks

=

V ¥V

* As at 31 December 2013

GOLDEN EAGLE

G-PointCard

8888 8888 8814 7977

4
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GOLDEN EAGLE RETAIL GROUP LIMITED

VIP consumption

VIP members

1,400,000 T 64% g50

1,200,000 A
1,000,000 H
800,000 -
600,000 -
400,000
200,000 A

@*Etlﬂﬁ

AGRICULTURAL BANK OF CHINA

YAN(SHAS

% of Total GSP

283 - 60%

- 30%

0 .

2007 2008 2009 2010 2011 2012 2013

AUlO

SEE| SEEege - 6259 6588 8888 8888 _
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Merchandising Offering | D) SRR

I Offer a wide range of mid-to-high-end merchandises to meet the “one-stop
shopping” needs of our customers

2013 GSP 2012 GSP

Category Contribution Contribution

Top Performing Brands

Apparel & Accessories 52.0% 55.0% E P A\\ w_I_E C.b&r\r\er

AutaSon
Gold, Jewellery and allﬂé/' W Q) : EJ)WE = i WGl
Timepieces 21.6% 18.8% ROLEX OMEGA LONGINES s ang ok
Cosmetics 8.1% 7.9% LANS;QMI” cd DIDI' C%L SKH GUERLA|N
Tobacco and Wines, 4.9% 5 3% W TAYOHYA
Household and Handicrafts Mf
Electronics and Appliances 4.9% 5.0% I\‘ QS|M5¢ Pﬁg?mf SONY. PHILIPS o
Sportswear and outdoors 3.9% 3.6% y’ == ack 87 NO.FI#EI
Wi u .9% 6% oy
P cﬁ‘dus rdpido {Iskin " FACE BN

Py |
Children’s Wear and Toys 2.6% 2.4% nicholay & bwy = ["P pﬂw E+LAND Kids
Kingkow

Golden Eagle “Gmart”

Supermarket & Others 2.0% 2.0% .
Premium Supermarket

17
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Merchandising Offering P ek dislob O

35.0% - * QOverall S55G
25.0% - Apparel & Accessories
15.0% - . i
Gold, Jewellery & Timepieces
5.0% - B I—J .
& Qo4 - ' ' ' Cosmetics
5.0% FY2011 FY2012 FY2013 .
Overall SSSG Apparel .& GOld.’ Jevyellery & Cosmetics
Accessories Timepieces
FY2011 24.9% 24.1% 31.1% 31.3%
FY2012 6.1% 0.4% 11.8% 20.9%
FY2013 2.9% -2.2% 17.5% 7.6%

18



_ Hu Future Strategies

<| ”

" “lu

T
:: ':"”'.‘l' .;' W mm”"mu“ | d A

IHI

g) & iR e B4 SR 5 PR A ]

GOLDEN EAGLE RETAIL



Operating and Growth Strategs y) SREEEBEEAS

Mal_nFam.Dor_nlnant Continue to Secure Self- Deve_lop More Mega Stores N
Position in Jiangsu : with Comprehensive Further Develop and Utilize
. . owned Properties or . :
Province and Build Lifestyle One-Stop Intelligent E-platform
Long-Term Leases

Nationwide Network Shopping Concept

4

Continue to Retain and Servicing Continue to Enhance Explore and Develop E
Expand VIP Customers and Operating Efficiency and Con?merce Sales Ch:fnnel
Base Merchandising Profitability

20



Upcoming New Stores
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GOLDEN EAGLE RETAIL GROUP LIMITED

Upcoming store GFA (sg.m.) Owned / Leased 2014 2015 2016
Changzhou Jiahong Additional, Jiangsu Leased 13,362
Xinjiekou Phase I, Nanjing (in phases) @ Owned / Leased 51,856 / 29,242 -/11,000*
Yancheng 3, Jiangsu @ Owned 100,000
Nantong 2, Jiangsu Owned 64,900
Danyang, Jiangsu (in phases) @ Leased 52,100 58,100
Kunshan, Jiangsu @ Owned 118,500
Jiangning, Nanjing @ Owned 127,000
Ma’anshan, Anhui @ Owned 76,000
Wujiang, Jiangsu Owned 57,800
Xi’'an 3, Shaanxi Leased 62,500 *
Hexi, Nanjing@ Owned / Managed 160,000/ 114,000
Suzhou 2, Jiangsu Owned 136,400
Xuzhou Additional, Jiangsu @ Owned / Managed 48,800/ 10,000
Changzhou 3, Jiangsu Leased 60,000
Chuzhou, Anhui Managed # 60,000
Total 1,411,560 556,960 265,400 589,200
% Year End GFA Increase 1,092,417 51.0% 16.1% 30.8%

(as at 31 December 2013)
% of Owned Property (GFA) 67.4% 65.1% 63.6%

Estimated Capex. (RMB)

around RMB2 Billion each year

N Suzhou Store (GFA 14,958 sg. m.) was closed in Feb 2013 due to lease expiration

* Revised / additional after August 2013 Interim Presentation
# 3 years managed contract from day of operation with first right to lease
@ To be in the format of comprehensive lifestyle-one-stop shopping destination ( £ 4 /# # )

21
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Golden Eagle 020
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Positioning of
Golden Eagle 020 Ny Ner

A platform providing Golden Eagle VIP members with
distinguished, convenient and precise services

p) = EEEEEERAS
GOLDEN RETAIL GROUP LIMITED
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Omni Channel

« Goodee mobile App mobile phone application

— Large-scale promotion has begun since September
2013 . More than 1 million downloads up to 31
December 2013.

— Goodee mobile App version 3.0 to be officially
launched on 18 March 2014.

— 2014 download target will be over 1.8 million (an
entrance of Golden Eagle’s G. City) .
« Wechat

— All of the Group’s 26 stores have their own wechat
platform with over 510,000 followers.

— In-depth collaboration with Tencent in 2014.
* iPoints — Point Award Redemption System
—  Gift redemption platform.

— Products include unique gifts, own proprietary products
and supermarket items.

— Preparation for e-commerce.

* Great Golden Eagle, Valued customers

— Signed strategic cooperation agreement with Nanjing
Citizen Card in August 2013. Average monthly in store
spending amounted to over RMB2 million . In-depth
penetration into the Jiangsu Province in 2014.

— Cross-border customer resources integration in 2014

) <M B e E S PR AT

GOLDEN EAGLE RETAIL GROUP LIMITED

X SIMF = 13:56

FEVIPF

HEF
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@ #xmm
©) mmez
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EZ L EE---ZEApp .
-  B201359BFHAAMIEE |, #1E201358F12831H , P—
TEAF#EET1007

- EI£Mm#E3.0/k2014FE3818HENARH
- 2014FTHBRBIZ180F , B ASESEFNAO

s
- SEF6RIIESEFEMETE , LS
#5175
B 20 1435'_5%1:&;;—'&@%1? HEVIPF R Kk fi;# B
iPoints----- 2SR EEBIRAE

R LRSI a

- HE¥aAld, mEflm. BEBmR. EhXEEiE

XEE , XKER
- 2013F8AEmEMRREZBMRSIEMY , R
Xz &AM ERRRFESMETART20057T
, 2014FE I EeEeRRESIE
- 204FEREFPREES
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Electronicalised business mod/el Y
--- digital stores

Mobile POS payment system

— First China department store operator to launch .
. . . ® T
Mobile POS payment system for concessionaires.
— No more waiting time for payments, enjoy prestige 13:56

customer services. BEHVIPE

— Target to have over 50% of the customers to use \
Mobile POS payment system in 2014.

In store WIFI| access

— Over 1600 WIFI hot spots in store provide full gt 1V SN
coverage of free Internet services to customers. . -

EEARIE I ELF

— Develop precise marketing based on LBS in 2014.

* Network of in store digital display screens s
— Use digital media interact with customers to @ .
provide precise information boardcast. o
«  Electronic VIP Card © maes

— Automatic cardless up/down grading, enjoying the
distinguished, convenient and precise services at
all time.

— Target to decrease VIP card administrative and
maintaining costs by 30% in 2014.

— Mobile phone payment and mobile phone e-
coupon to be launched in 2014.

27
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Big Data

2 P = BRI EEEERAD
--- Focusing on precise customer_ <f=aVilg=5S

GOLDEN EAGLE RETAIL GROUP LIMITED

In-depth 360" view of customers, one-on-one
“personalised marketing” is no longer a dream

Serving existing VIP customers and exploring
new VIP customers precisely with low costs

29
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GOLDEN EAGLE RETAIL GROUP LIMITED

RMB
- o
Fashionista —
= 12,779.4 12,2798
3
o
€ 10,000 -
@
(o))
c
‘D 5,000 - 3,295
8 337.9
e
g S R - R N T R R W SR S S ‘
f o o= o o o o o o o7 N A hal o o=
e ,Lo\" 10\"" 10‘\'5 .10\’3’ 10\3 10‘\'3’ ,Lo\'b fp‘\"’ ,Lo\'b .10\'5 ,,0\3 .10\'5 70‘\“ 70‘\“
Calendar
Year/Month
‘ Consumption Trend

Basic Information Analysis

‘ Frequency to store:
Ms. Ng / female / 1976.09.07 3 times / month
Joined date: 2002.12.10

Joined store: Nanjing Xinjiekou

Store Award points currently available .
Last shopping date: 12 February 3265
2014
[
Preferred period : ‘ Favorite
14:00-14:59 brands
@
Preference: _ sHe’ s FANCL - ey
Saturdays | . FAM FAMY5 {5 KIEHL'SH} i [,

Total consumption of TO M B OY {ZJ {% ﬂ}

RMB42,284 in the past 6
months LAND KiC ADIDAS i il i
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RMB

20,000 -

15,000 - 12,779.4 12,279.8

10,000 -

TR

5,000 - 3,295

Qi T T T T T T T T T T
) g £, A 2 > & =3 © 1 o @ o A 2
A2 o A o D o A o AP o AD o © o o A A A
20 29 20 20 20 20

‘ HEEE S

BaER "’Wr)u % 3iIx/B
Z/MH / %2/ 1976.09.07
-<HE&H : 2002.12.10

FFEiE - BsE
=EEEE : 20148F2812H ‘ WETETFRASY 3265 °

. O =iz

ﬁﬁ’éﬁﬂ“lﬁ]ﬁil4:00-14:59

[ BB EIA

o
SHE’ Si#li¥ FAN C L F BREAD TALKGT QLN

‘ FAM FAM: KIEHL'S#} &l (X

61 B EE ART42, 2847‘|;T0 M BOY {ZJ 1% ﬁ}

BANICH L

ADIDAS[ inf gk ik My
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GOLDEN EAGLE RETAIL GROUP LIMITED

RMB
1,000 -
831.8
=
3
£
(]
2
£ 500 -
g
e
>
o
“ T T T T T T T T T T T T T
2013.01 2013.02 2013.03 2013.04 2013.05 2013.06 2013.07 2013.08 2013.09 2013.10 2013.11 2013.12 2014.01 201402
Calendar - Year/Month
Basic Information Consumption Trend Analysis
Mr. Bao /male/ 1977.04.06 Frequency to store:

. 5 times / month
Joined date: 2005.2.10

Joined store: Nanjing Xinjiekou Store

Last shopping date : 10 January 2014

Award points currently available 134

Preferred period

18:00-18:59 Favorite brands

YAKULT S5 %

. s —g= -
Total consumption of RMB1,616.4 e jl\: /%,f: 17{; )L BREAD TALK i 4 5 its

In the past 6 months
R4

Preference:
Thursdays
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GOLDEN EAGLE RETAIL GROUP LIMITED

RMB
1,000 -

831.8

500 -

2013.01 2013.02 2013.03 2013.04 2013.05 2013.06 2013.07 2013.08 2013.09 2013.10 2013.11 2013.12 2014.01 2014.02
HDisES]

EFER HERB B D

5L/ 55/ 1977.04.06 AEsr 5ik/B
~<EHf : 2005.2.10

FFRIE : FmE

&/EiH#EE 1 2014615108

LRI RS 134

EWRImhE
(mZEAdiElE: 18:00-18:59

e
S

6 RiH#EEIART1,616.47T _/\ E) 1 )L S

m=

b"

’
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Value provided by Golden Eag ©) SmEHEEERAS

GOLDEN EAGLE RETAIL GROUP LIMITED

Shopping Golden Eagle

with mobile phone

Goodee mobile App
Shopping without waiting Online gifts redemption

Wireless POS Award Points mall

Shopping cardless e Personalised VIP services
E-card pack ' Distinguished, prestige and
& _-‘I\
\ / convenient services

Golden Eagle 020
Personalised subscription / \ Online shopping - Card purchase
Promotional information % ﬂ Payment by mobile phone

)
Intelligent carparking -

\_J .
Completing with a button #° % Cross-border alliances
; Enjoying special offer

Free WIFI

Surfing the Internet within store
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GOLDEN EAGLE RETAIL GROUP LIMITED

| G.City
= Lifestyle Center

One-Stop Solution for
Urban Commerce

A lifestyle center with
comprehensive services

Includes different elements
to meet necessities of life

Expansion of service scopes
and extension of operating hours
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G. City Lifestyle Center

Cross-border collaboration
with multi-activities

Providing integrated and
diversified retail shopping

experiences

1 -~ Golden Eagle Ocean World
2 ~ Golden Eagle Supermarket
3 ~ Golden Eagle Food Court
(Food Court, Stylish restaurant, Chinese and Western cuisine)
4 ~ Lumiére Pavilions
5~ Joy of the World

(SPA, Fitness center, Hair salon, Children's playground and
education)

6 ~ Health Paradise
(Maternity Care Club, Medical check center, Micro-surgery)
7 ~ Wedding Celebration Center
(Wedding banquet, Wedding celebration etiquette and gifts)
8 ~ Temporary exhibitions
(Car Show, 3D painting museum, Robot exhibition, Dinosaur exhibition,
Plushy animal exhibition)
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Floor Plan for Xinjiekou G. City : g3t N
Lifestyle segment increasing to 40%, with substantial increase in - %&Eﬁ%ﬁ@uﬁg
international luxury brands, exclusive brands and proprietary

N Lifestyle 5% -
;| Lifestyle |
[ i 29%
Apparels
N 67%
Apparels
i 39%
N O e %
0 e % S
- 5 ’ ernationa
il .' oG : ' Brand
| . O l. . :
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Disclaimer B " @ SREERmERAD

GOLDEN EAGLE RETAIL GROUP LIMITED

»  The material in this document is a presentation of general background information about
the Company’s activities at the date of the presentation. It is information given in summary
form and does not purport to be complete. It is not intended to be relied upon as advice to
potential investors. This presentation may not be reproduced or redistributed to any other
person and you agree to keep the contents herein confidential. No representation or
warranty, express or implied is made and no reliance should be placed on the accuracy,
fairness or completeness of the information presented herein.

I These documents are not an offer of securities for sale inside or outside of the United
States. Securities may not be offered or sold in the United States unless they are
registered or exempt from registration. Any offering of securities to be made in the United
States will be made by means of an offering circular that may be obtained from the Bank.
Such offering circular will contain detailed information about the company and its
management, as well as the Company’s financial statements.

»  This document may not be copied or otherwise reproduced and may not be distributed in
the United States or to U.S. persons, or in Canada or Japan.
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